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FSC may not use IPSOS’ name, trademarks or logos in the public domain or 
towards third parties, including, without limitation, in advertising, marketing 
or promotional materials, press releases or press conferences (collectively, 
the “Public Domain”) without IPSOS’ prior written consent. 

In addition, FSC shall not publish the Deliverables in the Public Domain 
without the prior written consent of IPSOS. IPSOS will grant consent to 
publication on a case-by-case basis if the intended publication complies 
with the requirements of Self Regulatory Rules, in particular if it does not 
distort the results, and if, in addition, no disadvantages for FSC or for IPSOS 
are apparent.
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The IPSOS Global Consumer Research for FSC survey was conducted online using 
IPSOS’ own and partner research panels to recruit respondents in 50 countries. 
Fieldwork was conducted in May, June and July 2025.

The total sample size for each of the 50 markets is n=800 (except for USA* and 
China**), and the total sample size across the 50 markets is n=40,802***. The 
identification of the required sample size builds upon calculating an acceptable 
margin of error, and 800 completes per country is quite a consistent sample base.

Samples were designed to be nationally representative as far as realistically 
possible using online panels. Online research can only reach consumers who are 
online. For some countries, this means that instead of following national 
representation we follow online representation resulting in a more urban, more 
educated, and/ or more affluent sample than the general population. The survey 
results for these countries should be viewed as reflecting the views of the more 
“connected” segment of these populations.

Methodology

Throughout the report, we compare this year‘s findings with the previous survey 
data from 2022/2023.

To validate the changes between the outcomes of these two studies, IPSOS tested 
the statistical significance of the differences between these findings. These tests 
indicate how likely it is that a result is based on chance.

Examples with a sample size of n=800: 

• A difference of 4 percentage points between 48% and 52% is not significantly 
different at a significance level of 95%. Significance level 95% means the 
probability that the difference is also present in the population (and not only in the 
sample). Such insignificant differences should be ignored because they do not 
reflect real differences.

• In contrast, a difference of 4 percentage points between 18% and 22% is 
significantly different at a significance level of 95%.

In short, the more central the two values to be compared are in the assumed 
normal distribution, the less likely the difference is to be significant.

In this document, arrows are only used for statistically significant changes, i.e., 
when the difference can also be expected to be found in the populations.

Significant Differences

*USA with n=1,200; 6 regions with n=200 each: West Coast, Rocky Mountains, Midwest, Northeast, Southwest, Southeast (disproportional approach)
** China with 1,200; 6 regions: East China with n=358, North East China with n=82, North West China with n=91, Northern China with n=145, South Central China with n=352, South West China with n=173 
(proportional approach) 
***In Australia, 2 additional cases were collected during fieldwork, resulting in a total sample size of n=802 cases instead of the planned n=800 cases.
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Argentina Australia Austria Belgium Bolivia Brazil Canada Chile China Colombia
n=800 n=802 n=800 n=800 n=800 n=800 n=800 n=800 n=1.200 n=800

Croatia Czech Republic Denmark Ecuador Egypt Estonia Finland France Germany Guatemala
n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800

Honduras India Indonesia Italy Japan Kenya Latvia Lithuania Malaysia Mexico
n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800

Netherlands New Zealand Norway Peru Poland Portugal Romania Slovenia South Africa South Korea
n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800
Spain Sweden Switzerland Thailand Turkey UAE UK Ukraine USA Vietnam
n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=800 n=1.200 n=800

Target Market

Full study country
Reduced study country



ISSUES OF CONCERN



Proportion selecting each issue in top 3 most worrying issues

Most Concerning Global Issues

Q1. To start with, which of the following issues worry you the most? Please select up to three issues from the list. (10 issues) 
Base: Total global sample (n=40,802)
Note: Light green bars are the most relevant issues for FSC
*Not all countries are included in this age group; so significant results for 65-years old may not only be an effect of age, but also of region.
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In the FSC Target Markets, wars, conflicts & terrorism are the #1 worry by far and health issues are #2. On rank 3 are 
economic difficulties,  followed – at a distance – by climate change.

52%

45%

44%

31%

30%

17%

15%

14%

12%

9%

Wars, conflicts, terrorism 

Disease/health issues 

Economic hardship 

CLIMATE CHANGE

Unemployment 

Pollution 

Inequality 

Lack of food 

Loss of plants and animal species 

Deforestation 

Age 18–24
A

(n=6,297)

Age 25–44
B

(n=19,736)

Age 45–64
C

(n=14,003)

Age 65+*
D

(n=766)

45% 49% 57% 74%

40% 44% 49% 51%

41% 45% 45% 30%

28% 31% 31% 40%

37% 33% 23% 6%

19% 18% 15% 17%

17% 15% 14% 14%

17% 14% 11% 8%

12% 11% 13% 16%

9% 9% 8% 8%

Please note: 
A letter (A,B,C,D) next to a 
value means that this value 
is significantly higher than 
the value to which the 
letter refers.

ABCABA

AA AB

AD AD

ABCAA

BCD CD D

BC C

BCD C

BCD CD D

ABCB



Proportion selecting each issue in top 3 most relevant issues for FSC, Global by Market, 1/4

Most Concerning Global Issues: Europe, UAE

Q1. To start with, which of the following issues worry you the most? (10 issues) 
Base: Total global sample (n=40,802; n=800 per market)7

Looking at the three issues most relevant for FSC, climate change is the most worrying one in the FSC Target Markets, and this 
is also the case for consumers in Europe. However, climate change is presently a less worrying issue than in the previous wave. 

Climate Change Loss of plant and animal species Deforestation

Europe

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

31%

45% 43%
41%

38% 38% 37% 36% 35% 35% 35% 34% 34% 34%

12%

23%

7%

16%
19%

17%

9%

16% 17%
19%

15% 16% 17%
19%

9%
11% 10%

13%
10% 10%

5% 5%
8% 9%

6%
9%

4%
7%

Global
Average

France Italy Denmark Netherlands Belgium Spain Sweden Switzerland UK Austria Slovenia Germany Norway

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most relevant issues for FSC, Global by Market, 2/4

Most Concerning Global Issues: Europe, UAE

Q1. To start with, which of the following issues worry you the most? (10 issues) 
Base: Total global sample (n=40,802; n=800 per market)8

In Eastern European countries, climate change is not perceived as as worrying as it is in other parts of Europe but is still the 
most worrying one.

31%
33%

29% 28% 28% 28% 27%
25% 25%

19%
16% 14%

29%

12%
10%

17%

10%
5%

12%
15%

18%

7% 6% 5%

12%
7%9% 9%

5% 7%
10% 8% 7%

12%
15%

9% 10%

16%

6%

Global
Average

Croatia Finland Portugal Romania Turkey Poland Czech
Republic

Lithuania Latvia Ukraine Estonia UAE

Europe UAE

Climate Change Loss of plant and animal species Deforestation

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most relevant issues for FSC, Global by Market, 3/4

Most Concerning Global Issues: Asia-Pacific, Africa

Q1. To start with, which of the following issues worry you the most? (10 issues) 
Base: Total global sample (n=40,802; n=800 per market, except Australia with n=802 and China with n=1,200)9

In Asia-Pacific and Africa, climate change ranks as the most worrying among the three issues most relevant for FSC. When 
comparing consumers across these regions, South Koreans express the highest level of concern regarding climate change.

31%

51%

40%
38%

34% 33% 32% 31% 31% 30%
27%

30% 30%
25%

12%

5%

20%

5% 6%

18%

9%

18%

6% 4%
9%

6%
3%

8%9%
6%

18%

5% 7% 5% 5%
7% 9% 9% 7% 7% 6%

3%

Global
Average

South Korea India Japan Vietnam New
Zealand

China Australia Indonesia Thailand Malaysia Egypt Kenya South Africa

Asia-Pacific Africa

Climate Change Loss of plant and animal species Deforestation

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most relevant issues for FSC, Global by Market, 4/4

Most Concerning Global Issues: Americas

Q1. To start with, which of the following issues worry you the most? (10 issues)
Base: Total global sample (n=40,802; n=800 per market, except USA with n=1,200)10

As observed in other countries, in Latin and North America, concerns about climate change surpass those about natural diver-
sity and deforestation. Among these regions, the highest level of concern regarding climate change is expressed in Mexico.

31%

42%

33%

26% 26% 24%
22% 21% 21%

18% 17%

33%

27%

12%

18%

9%
12% 13%

16%

8%

14%
11% 11% 11% 12%

15%

9% 9%
12%

5%

10% 8%

13%

8%

15%

7%
10%

7%
9%

Global
Average

Mexico Brazil Chile Peru Colombia Honduras Argentina Guatemala Ecuador Bolivia Canada USA

Latin America North America

Climate Change Loss of plant and animal species Deforestation

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues

Important Forestry Issues

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. Which of these potential issues worries you the most? 
Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002)
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36%

35%

34%

29%

28%

24%

23%

22%

20%

17%

15%

10%

8%

Loss of plant and animal species 

The impact on climate change from loss of forests 

Deforestation 

Droughts and floods caused by disruption to forests 

Wildfires 

Loss of natural wilderness 

Loss/destruction of tropical rainforests 

Illegal logging of wood 

Threats to access of clean water that comes from forests 

Soil damage and land degradation 

Threats to Indigenous people who live in forests around the world 

Loss of access to forests for people to enjoy 

Working conditions for workers in the forestry industry 

On forestry issues specifically, the loss of plant and animal species, the impact on climate change from loss of forests, 
and deforestation are the biggest worries. Deforestation is most often on rank 1 of concerns.  

Looking at issues ranked most often at 
#1, the top three are the same but in a 
different order. Deforestation is most 
often on rank 1, followed by climate 
change and loss of plant/ animal species:
• Deforestation: 13% on rank #1 in the 

FSC Target Markets (#1 for Kenya, 
Croatia, Brazil, UK, Vietnam, India, 
Egypt)

• Climate Change: 13% on rank #1 in the 
FSC Target Markets (#1 for Japan, 
Denmark, South Korea, Netherlands, 
Italy, China, Spain, Austria) 

• Loss of plant/animal species: 11% on 
rank #1 in the FSC Target Markets (#1 
for France, Australia, Sweden, Mexico, 
South Africa)

Most often on rank 1: 
Deforestation



Proportion selecting each issue in top 3 most worrying issues

Important Forestry Issues – by Age

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002)
*Not all countries are included in this age group; so significant results for 65-years old may not only be an effect of age, but also of region.
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Younger people are most worried about the loss of natural wilderness, whereas the older age groups are most 
concerned about climate change, droughts & floods and the destruction of tropical rainforests. 

Age 18–24
A

(n=3,623)

Age 25–44
B

(n=11,712)

Age 45–64
C

(n=8,180)

Age 65+*
D

(n=487)
Loss of plant and animal species 37% 36% 36% 36%

The impact on climate change from loss of forests 33% 35% 35% 41%
Deforestation 33% 33% 35% 29%

Droughts and floods caused by disruption to forests 27% 29% 29% 29%
Wildfires 29% 28% 29% 26%

Loss of natural wilderness 25% 24% 23% 17%
Loss/destruction of tropical rainforests 20% 21% 27% 36%

Illegal logging of wood 19% 22% 23% 31%
Threats to access of clean water that comes from forests 21% 21% 18% 14%

Soil damage and land degradation 18% 19% 15% 12%
Threats to Indigenous people who live in forests around the world 16% 15% 15% 20%

Loss of access to forests for people to enjoy 12% 10 8 5
Working conditions for workers in the forestry industry 11% 9 6 7

ABC

Please note: 
A letter (A,B,C,D) next to a 
value means that this value 
is significantly higher than 
the value to which the 
letter refers.

A

ABD

AA

BCD D D

ABCABA

ABCABA

CDCD

CDCD

ABC

BCD CD D

BCD C

D

D

D



Proportion selecting each issue in top 3 most worrying issues per market

“Loss of plant and animal species”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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The loss of plant and animal species is especially a worry in Northern and Western European countries (such as UK,  France, 
Sweden and Denmark), Australia , South Africa and Canada. In East Asian countries, it is less often among top three. 

Europe UAE

36% 40% 48% 46% 44% 44% 41% 40% 40% 38% 38% 37% 34% 33% 33% 32%

Global 
Average

European 
Average

UK France Sweden Denmark Croatia Germany Nether-
lands

Portugal Slovenia Poland Austria Italy Spain UAE

36% 32%
46% 37% 33% 29% 26% 26% 25% 31% 42%

27% 24%

Global 
Average

Asian-Pacific 
Average

Australia India Indonesia China Japan South Korea Vietnam African 
Average

South Africa Kenya Egypt

36% 36% 39% 38% 30% 39% 42% 36%

Global Average Latin American 
Average

Mexico Chile Brazil North American 
Average

Canada USA

Asia-Pacific Africa

Latin America North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Impact on climate change from loss of forests”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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For consumers Croatia, Japan and South Korea, the impact on climate change from loss of forests has high importance.

Europe UAE

35% 34% 44% 40% 40% 39% 36% 35% 34% 33% 31% 30% 29% 28% 21% 31%

Global 
Average

European 
Average

Croatia Denmark Italy UK Nether-
lands

Sweden Austria Germany Spain Slovenia Portugal France Poland UAE

35% 39% 44% 44% 43% 43% 36% 32% 31% 34% 43% 32% 28%

Global 
Average

Asian-Pacific 
Average

Japan South Korea China Vietnam Indonesia Australia India African 
Average

Kenya Egypt South Africa

35% 32% 34% 31% 30% 30% 32% 27%

Global Average Latin American 
Average

Mexico Chile Brazil North American 
Average

Canada USA

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Deforestation”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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Deforestation is particularly worrying for consumers in Kenya, France, Brazil and Croatia. 

Europe UAE

34% 34% 44% 42% 41% 37% 36% 35% 31% 31% 31% 30% 29% 26% 25% 31%

Global 
Average

European 
Average

France Croatia UK Spain Portugal Italy Poland Nether-
lands

Slovenia Denmark Germany Sweden Austria UAE

34% 33% 41% 40% 37% 32% 32% 31% 21%
38% 47% 35% 32%

Global 
Average

Asian-Pacific 
Average

Japan India Vietnam Australia South Korea Indonesia China African 
Average

Kenya South Africa Egypt

34% 38% 43% 35% 34% 32% 36% 28%

Global Average Latin American 
Average

Brazil Chile Mexico North American 
Average

Canada USA

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Droughts and floods caused by disruption to forests”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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Droughts and floods caused by disruption to forests are an important issue mainly in Vietnam, Indonesia and Kenya. 

Europe UAE

29% 28% 36% 33% 32% 31% 29% 28% 27% 27% 27% 26% 25% 24% 20% 23%

Global 
Average

European 
Average

Slovenia Italy Poland Nether-
lands

France Spain Austria Croatia Germany Denmark Sweden Portugal UK UAE

29% 33% 41% 40% 38% 35% 34% 25% 21% 32% 40% 30% 27%

Global 
Average

Asian-Pacific 
Average

Vietnam Indonesia Japan China South Korea Australia India African 
Average

Kenya South Africa Egypt

29% 25% 27% 25% 24% 19% 20% 19%

Global Average Latin American 
Average

Chile Mexico Brazil North American 
Average

Canada USA

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Wildfires”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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In North America, the fear of wildfires is notably high, holding the highest average across all regions. 

Europe UAE

28% 28%
43% 36% 35% 34% 31% 28% 26% 24% 24% 22% 21% 20% 20% 31%

Global 
Average

European 
Average

Portugal Spain Poland Croatia France Slovenia Nether-
lands

Italy UK Denmark Sweden Germany Austria UAE

28% 24% 32% 29% 29% 23% 21% 19% 15% 26% 32% 26% 20%

Global 
Average

Asian-Pacific 
Average

South Korea Japan Vietnam Australia Indonesia India China African 
Average

Egypt South Africa Kenya

28% 34% 39% 32% 31% 42% 46% 37%

Global Average Latin American 
Average

Chile Mexico Brazil North American 
Average

Canada USA

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Loss of natural wilderness”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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Especially in South Korea, Australia, Egypt and the USA, concerns about the loss of natural wilderness are considerably high.

Europe UAE

23% 23% 29% 27% 26% 25% 25% 24% 23% 22% 21% 19% 19% 17% 16% 25%

Global 
Average

European 
Average

Poland UK Nether-
lands

Portugal Italy Germany Austria Denmark Spain France Sweden Croatia Slovenia UAE

23% 25%
42% 32% 28% 24% 17% 15% 14% 23% 31% 23% 15%

Global 
Average

Asian-Pacific 
Average

South Korea Australia China India Vietnam Japan Indonesia African 
Average

Egypt South Africa Kenya

23% 20% 23% 21% 17% 30% 31% 29%

Global Average Latin American 
Average

Chile Brazil Mexico North American 
Average

USA Canada

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Loss/destruction of tropical rainforests”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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Concern regarding the loss and destruction of tropical rainforests is particularly high in Northern and Central Europe, 
including countries like Austria, Germany and Sweden. In contrast, this concern is relatively less important in African countries.

Europe UAE

23% 28% 42% 39% 34% 34% 34% 29% 28% 23% 23% 22% 22% 21% 16% 19%

Global 
Average

European 
Average

Austria Germany Sweden Denmark Nether-
lands

UK Slovenia France Italy Poland Portugal Spain Croatia UAE

23% 21% 27% 23% 22% 21% 20% 18% 15% 14% 17% 15% 12%

Global 
Average

Asian-Pacific 
Average

Australia Japan South Korea Indonesia India China Vietnam African 
Average

Kenya Egypt South Africa

23% 19% 20% 20% 17% 21% 22% 20%

Global Average Latin American 
Average

Mexico Brazil Chile North American 
Average

USA Canada

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Illegal logging of wood”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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Consumer concern about illegal logging of wood is particularly high in Indonesia, Germany & Austria, Mexico and Egypt, 
indicating that this issue appears to be a global concern.

Europe UAE

22% 21% 32% 30% 24% 22% 22% 21% 21% 20% 18% 17% 17% 16% 14%
29%

Global 
Average

European 
Average

Germany Austria Poland Denmark Nether-
lands

Spain Croatia Slovenia Italy Sweden Portugal France UK UAE

22% 22% 34% 28% 26% 19% 18% 16% 13% 24% 29% 26% 16%

Global 
Average

Asian-Pacific 
Average

Indonesia Vietnam China India Australia Japan South Korea African 
Average

Egypt Kenya South Africa

22% 25% 31% 22% 22% 15% 17% 13%

Global Average Latin American 
Average

Mexico Brazil Chile North American 
Average

USA Canada

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues per market

“Soil damage and land degradation”

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)
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In China, over one-third of consumers consider soil damage and land degradation one of the top three most concerning 
forestry issues, a figure that is notably higher compared to other countries.

Europe UAE

17% 14% 20% 19% 19% 18% 16% 13% 12% 12% 11% 11% 10% 9% 9% 19%

Global 
Average

European 
Average

Poland Italy France Spain Portugal Austria Nether-
lands

Croatia Germany Sweden UK Denmark Slovenia UAE

17% 21%
37% 26% 19% 19% 17% 16% 15% 21% 24% 20% 19%

Global 
Average

Asian-Pacific 
Average

China India Indonesia South Korea Vietnam Japan Australia African 
Average

Egypt Kenya South Africa

17% 19% 19% 19% 18% 13% 13% 13%

Global Average Latin American 
Average

Brazil Mexico Chile North American 
Average

USA Canada

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



ATTITUDES



Purchasing Intent – Top 3 on a 7-pt scale

Attitudes toward Sustainable Forestry Products

Q10. How well does each of the following statements describe your opinion? (7-point scale: 1= Does not describe my opinion at all, 7= Describes my opinion very well)
Base: Total of 29 full study countries (n=24,002)23

72%

66%

65%

62%

61%

60%

57%

52%

48%

I prefer to choose products that do not damage plants and animals

I expect companies to ensure that the wood/paper products and packaging they 
sell are not contributing to deforestation

Information about sustainability on products should be certified by an independent 
organisation

I try to buy products packaged with renewable materials such as paper instead of 
plastic

I can help to protect the forests by purchasing products that have been certified by 
an independent organisation

I prefer to choose products that don’t contribute to climate change

I am willing to purchase tropical wood furniture/materials if it comes from a 
responsible source

When choosing products made of wood or paper, I care about where the wood 
comes from

I am willing to pay more for a product if it comes from smallholder forest owners 
and producers

In the FSC Target Markets, nearly three quarters of the consumers say they are willing to choose products that do not 
damage plants and animals. Two thirds expect companies to ensure their products do not contribute to deforestation.



Attitudes toward Sustainable Forestry Products

Q10. How well does each of the following statements describe your opinion? (7-point scale: 1= Does not describe my opinion at all, 7= Describes my opinion very well)
Base: Total of 29 full study countries (n=24,002)24

57%

52%

18%

24%

I am willing to purchase tropical wood furniture/ 
materials if it comes from a responsible source  

When choosing products made of wood or paper I 
care about where the wood comes from

In FSC Target Markets, more than half of the consumers are willing to purchase tropical wood furniture or materials if 
responsibly sourced. Nearly as many care about where the wood comes from when choosing wood products/ paper.

Purchasing Intent – Agreement on a 7-pt scale

Describes opinion
(5+6+7)

Does not describe opinion
(1+2+3)



“Information about sustainability on products should be certified by an independent organization” 
Top 3 on a 7-pt scale

Attitudes toward Sustainable Forestry Products – By Market

Q10. How well does each of the following statements describe your opinion? 
(7-point scale: 1= Does not describe my opinion at all, 7= Describes my opinion very well) 
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)

25

Nearly two thirds of consumers worldwide agree on the necessity for sustainability information to be certified by an 
independent organization. This demand is particularly emphasized by consumers in Kenya, China, Vietnam, and Indonesia.

Europe UAE

65% 65% 71% 69% 68% 66% 66% 66% 65% 64% 64% 64% 62% 60% 58% 64%

Global 
Average

European 
Average

Austria UK France Portugal Italy Nether-
lands

Germany Sweden Denmark Slovenia Spain Croatia Poland UAE

65% 64%
78% 76% 76% 72% 65% 53%

27%

70% 79% 74%
56%

Global 
Average

Asian-Pacific 
Average

China Vietnam Indonesia India Australia South Korea Japan African 
Average

Kenya South Africa Egypt

65% 70% 75% 70% 64% 57% 61% 53%

Global Average Latin American 
Average

Mexico Brazil Chile North American 
Average

Canada USA

Asia-Pacific

Latin America

Africa

North America
  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



FSC AND TRUST



NET Trust in FSC and Other Actors (“Complete” + “A Lot of Confidence” Minus “Little” + “No Confidence to 
Protect Forests”)

Trust in FSC 

Q8. How much confidence do you have in each of the following types of organizations to protect forests? (5-point scale) 
Base: Total global sample (n=40,802)
Trust calculation: (4+5) minus (1+2); positive = greater than zero, negative = less than zero

27

The confidence in different types of organizations to protect forests is highest for FSC, closely followed by certification 
labels in general and other environmental charities. Conversely, governments are the least trusted to protect forests.

12%

10%

7%

-11%

-29%

Companies make/ sell 
wood/ paper products/ 

packaging

Government

Net negative 
trust

Net positive 
trust

FSC

Certifications Labels

Environmental 
Charities/NGOs

8%

27%

42%

17%

6%
Complete confidence

A lot of confidence

A little confidence

No confidence

Moderate confidence



Trust in FSC (“Complete” + “A Lot of Confidence” to Make Improvements toward Protecting Forests), 1/2

Trust in FSC – By Market

Q8. How much confidence do you have in each of the following types of organizations to protect forests? (5-point scale)   
Base: Total global sample (n=40,802; n=800 per market)28

In Europe and the UAE, consumers in France, the Netherlands, and Switzerland exhibit the highest confidence in FSC to protect 
forests, with more than 4 out of 10 consumers expressing trust in FSC.

In boxes: FSC against score for “certifications” generally. Color coding for figures ≥, ≤ 4.

0 -1 -3 -3 -3 -1 -4 0 0 0 -1 -6 -7

0 +10 +12 +3 +1 +4 +2 +10 +3 0 -1 +5 -7 0

35% 44% 42% 41% 39% 38% 37% 34% 33% 33% 32% 32% 32% 32%

Global
Average

France Netherlands Switzerland Turkey Austria Denmark UK Germany Ukraine Romania Belgium Sweden Italy

Europe

35% 30% 28% 28% 25% 25% 21% 21% 21% 18% 17% 16%
39%

Global
Average

Portugal Finland Spain Poland Czech
Republic

Slovenia Estonia Croatia Lithuania Norway Latvia UAE

Europe UAE

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Trust in FSC (“Complete” + “A Lot of Confidence” to Make Improvements toward Protecting Forests), 2/2

Trust in FSC – By Market

Q8. How much confidence do you have in each of the following types of organizations to protect forests? (5-point scale)   
Base: Total global sample (n=40,802; n=800 per market, except Australia with n=802 and China and USA with n=1,200)29

In Asia-Pacific, Africa and the Americas, consumers in Kenya, Vietnam and Thailand have the highest confidence in FSC to 
protect forests, with at least 6 out of 10 consumers expressing trust in FSC.

In boxes: FSC against score for “certifications” generally. Color coding for figures ≥, ≤ 4.

0 +2 -5 0 +3 -1 -1 0 -5 -5 -4 +4 0

0 +3 +4 +4 -2 -2 -5 -7 +2 +3 -4 +10 0 +3

35%

63% 59% 54% 54% 51%
36%

24% 24% 24%
10%

64% 54%
40%

Global
Average

Vietnam Thailand China India Indonesia Malaysia South Korea Australia New
Zealand

Japan Kenya South Africa Egypt

35%
50% 49%

39% 38% 38% 35% 34% 32% 28% 24% 27% 27%

Global
Average

Mexico Brazil Guatemala Honduras Colombia Peru Ecuador Chile Argentina Bolivia Canada USA

Latin America

Asia-Pacific Africa

North America

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Country was part of 2022/2023 study



Advocacy and Purchase Behaviour

Q6. Based on your knowledge of FSC, how likely are you to do the following? 
Base: Total global sample; all who have seen the FSC logo very often or occasionally (n=21,013)30

Choose an FSC certified 
product instead of an 

equivalent non-certified 
product 

Recommend FSC-certified 
products to friends and family

Pay more for a product with the 
FSC certification compared to 

an equivalent non-certified 
product

In the FSC Target Markets, 6 out of 10 consumers who have seen the FSC logo say they would (definitely or probably) 
choose an FSC certified product instead of an equivalent non-certified product. 

Support for FSC

26%

25%

16%

33%

29%

28%

27%

27%

31%

8%

11%

15%

4%

4%

7%

59%

54%

44%

Total Definitely/
Probably Would

Definitely would Probably would Probably wouldn't Definitely wouldn'tMaybe



Influence of FSC on Brand Trust – by Age 

Q9. If you learned that a brand promotes, supports or offers FSC-certified products, what influence would it have on your trust in that brand? (5-point scale) 
Base: Total of 29 full study countries (n=24,002; 18-24 n=3,623; 25-44 n=11,712; 45-64 n=8,180; 65+ n=487)

Significant difference shown for Top2-BoxesNote: 
31

About 7 out of 10 consumers in the FSC Target Markets claim that promoting, supporting, or offering FSC-certified products 
has a 'very positive' or 'positive' influence on their trust in a brand. For those aged 18-44, it has an even greater impact. 

Influence of FSC on Brand Trust

16%

16%

18%

14%

8%

56%

60%

55%

54%

55%

26%

21%

24%

30%

36%

2%

3%

2%

1%

1%

1%

1%

1%

1%

1%

72%

75%

74%

68%

63%

Total Positive
Very positive influence Positive influence Negative influence Very negative influenceNo influence

Total

18–24 (A)

25–44 (B)

45–64 (C)

65+ (D)

BCD

CD

D

Please note: 
A letter (A,B,C,D) next to a value 
means that this value is 
significantly higher than the 
value to which the letter refers.



Influence of FSC on Brand Trust – by Recognizers of FSC

Q9. If you learned that a brand promotes, supports or offers FSC-certified products, what influence would it have on your trust in that brand? (5-point scale) 
Base: Total of 29 full study countries (n=24,002: Recognizer of FSC (seen often & seen occasionally, according to Q3) n=13,20232

Among those who recognize the FSC, nearly 8 out of 10 report a positive influence on trust towards brands featuring 
the FSC logo.

Influence of FSC on Brand Trust

16%

20%

56%

59%

26%

18%

2%

2%

1%

1%

72%

79%

Total Positive

Total

Recognizers of FSC 
(Seen often & 

Occasionally)

Very positive influence Positive influence Negative influence Very negative influenceNo influence



Influence of FSC on Brand Trust – by Market

Q9. If you learned that a brand promotes, supports or offers FSC-certified products, what influence would it have on your trust in that brand? (5-point scale) 
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China and USA with n=1,200)33

In the FSC Target Markets, 7 out of 10 consumers agree that the FSC brings trust to a brand. The influence on brand trust when 
promoting, supporting or offering FSC certified products is highest in Kenya, Mexico, South Africa, China, Indonesia and Brazil.

Influence of FSC on Brand Trust, (“Very positive influence” + “Positive influence”)

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

72% 76% 73% 72% 69% 69% 65% 65% 64% 62% 62% 61% 61% 59%
74%

Global 
Average

Portugal UK Italy Spain Croatia Nether-
lands

Denmark Poland France Sweden Austria Slovenia Germany UAE

72% 86% 86% 81% 80% 66% 62% 54%
94% 87% 71%

Global Average China Indonesia India Vietnam Australia South Korea Japan Kenya South Africa Egypt

72% 89% 86% 83%
64% 61%

Global Average Mexico Brazil Chile Canada USA

Asia-Pacific Africa

Latin America North America

Europe UAE

Country was part of 2022/2023 study



APPENDIX



Proportion selecting each issue in top 3 most worrying issues, Global by Market, 1/3

Important Forestry Issues: Europe, UAE

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market)

35

The loss of plant and animal species is the main forestry issue in the UAE and most European countries. Climate change is the 
top concern in Croatia and Italy, loss of tropical rainforest in Austria, wildfires in Portugal and deforestation in Spain.

#1* #2* #3* #4*
Austria Loss of tropical rainforests (42%) Impact on climate change (34%) Loss of plant and animals (34%) Illegal logging (30%)

Croatia Impact on climate change (44%) Deforestation (42%) Loss of plant and animals (41%) Wildfires (34%)
Denmark Loss of plant and animals (44%) Impact on climate change (40%) Loss of tropical rainforests (34%) Deforestation (30%)

France Loss of plant and animals (46%) Deforestation (44%) Wildfires (31%) Droughts and floods (29%)
Germany Loss of plant and animals (40%) Loss of tropical rainforests (39%) Impact on climate change (33%) Illegal logging (32%)

Italy Impact on climate change (40%) Deforestation (35%) Loss of plant and animals (33%) Droughts and floods (33%)
Netherlands Loss of plant and animals (40%) Impact on climate change (36%) Loss of tropical rainforests (34%) Deforestation (31%)

Poland Loss of plant and animals (37%) Wildfires (35%) Droughts and floods (32%) Deforestation (31%)
Portugal Wildfires (43%) Loss of plant and animals (38%) Deforestation (36%) Impact on climate change (29%)
Slovenia Loss of plant and animals (38%) Droughts and floods (36%) Access of clean water (36%) Deforestation (31%)

Spain Deforestation (37%) Wildfires (36%) Loss of plant and animals (33%) Impact on climate change (31%)
Sweden Loss of plant and animals (44%) Impact on climate change (35%) Loss of tropical rainforests (34%) Deforestation (26%)

UK Loss of plant and animals (48%) Deforestation (41%) Impact on climate change (39%) Loss of tropical rainforests (29%)

UAE Loss of plant and animals (32%) Deforestation (31%) Impact on climate change (31%) Wildfires (31%)

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

*Ranking according to pct. (incl. one dp). If pct. (incl. one dp) are the same, 
statements are shown at the same rank. Only the first four statements are shown. 

Issues marked in green are more prominent in 
the ranking in that market than the global 

average

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues, Global by Market, 2/3

Important Forestry Issues: Asia-Pacific, Africa

36

The impact on climate change from loss of forest is the top concern in Asia Pacific and Africa. Other forestry issues that are on 
rank 1 are the loss of plant and animal species, deforestation, droughts & floods and wildfires.

#1 #2 #3 #4
Australia Loss of plant and animals (46%) Deforestation (32%) Impact on climate change (32%) Loss of natural wilderness (32%)

China Impact on climate change (43%) Soil/ land degradation (37%) Droughts and floods (35%) Loss of plant and animals (29%)
India Deforestation (40%) Loss of plant and animals (37%) Impact on climate change (31%) Soil/ land degradation (26%)

Indonesia Droughts and floods (40%) Impact on climate change (36%) Illegal logging (34%) Loss of plant and animals (33%)
Japan Impact on climate change (44%) Deforestation (41%) Droughts and floods (38%) Wildfires (29%)

South Korea Impact on climate change (44%) Loss of natural wilderness (42%) Droughts and floods (34%) Wildfires (32%)
Vietnam Impact on climate change (43%) Droughts and floods (41%) Deforestation (37%) Wildfires (29%)

Egypt Wildfires (32%) Impact on climate change (32%) Deforestation (32%) Loss of natural wilderness (31%)
Kenya Deforestation (47%) Impact on climate change (43%) Droughts and floods (40%) Loss of plant and animals (27%)

South Africa Loss of plant and animals (42%) Deforestation (35%) Droughts and floods (30%) Impact on climate change (28%)

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=24,002; n=800 per market, except Australia with n=802 and China with n=1,200)

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

Issues marked in green are more prominent in 
the ranking in that market than the global 

average

*Ranking according to pct. (incl. one dp). If pct. (incl. one dp) are the same, 
statements are shown at the same rank. Only the first four statements are shown. 

Country was part of 2022/2023 study



Proportion selecting each issue in top 3 most worrying issues, Global by Market, 3/3

Important Forestry Issues: Americas

37

In the Americas, wildfires are the top concern in Chile, Canada and USA. In Brazil, deforestation is the most important forestry 
issue, in Mexico it is the loss of plant and animal species.

#1 #2 #3 #4
Brazil Deforestation (43%) Wildfires (31%) Impact on climate change (30%) Loss of plant and animals (30%)
Chile Wildfires (39%) Loss of plant and animals (38%) Deforestation (35%) Impact on climate change (31%)

Mexico Loss of plant and animals (39%) Deforestation (34%) Impact on climate change (34%) Wildfires (32%)

Canada Wildfires (46%) Loss of plant and animals (42%) Deforestation (36%) Impact on climate change (32%)
USA Wildfires (37%) Loss of plant and animals (36%) Loss of natural wilderness (31%) Deforestation (28%)

Issues marked in green are more prominent in 
the ranking in that market than the global 

average

Q11. There are many different potential threats to the world´s forests, the wildlife living there and the people who live and work there. 
Which of these potential issues worries you the most? Please select the three issues that concern you the most, in order of importance. (13 issues)
Base: Total of 29 full study countries (n=40,802; n=800 per market, except USA with n=1,200)

  Significantly increased since 2022/2023
  Significantly decreased since 2022/2023

*Ranking according to pct. (incl. one dp). If pct. (incl. one dp) are the same, 
statements are shown at the same rank. Only the first four statements are shown. 

Country was part of 2022/2023 study



Appendix: Full Wording

Important Forestry Issues (Q11) Full wording

Impact on climate change The impact on climate change from loss of forests

Loss of plant and animals Loss of plant and animal species 

Illegal logging Illegal logging of wood

Loss of natural wilderness Loss of natural wilderness

Soil/ land degradation Soil damage and land degradation

Deforestation Deforestation

Wildfires Wildfires

Droughts and floods Droughts and floods caused by disruption to forests

Loss of tropical rainforests Loss/ destruction of tropical rainforests

38



IPSOS is your strong, globally positioned, competent 
partner, who has: 
expertise in coordinating such projects and knows 
where the methodological pitfalls lie
access to high quality panels 
great experience in dealing with and evaluating 
country-specific results, and 
is highly competent in interpreting the data due 
to our global market research experience. 
 
Ipsos is one of the largest research and polling 
companies globally, operating in 90 markets and 
employing nearly 20,000 people. “Game Changers” – 
our tagline – summarizes our ambition to help our 5,000 
clients navigate with confidence our rapidly changing 
world.

www.ipsos.com

39

http://www.ipsos.com/


Thank you
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