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Global consumer insights on F5C
climate concern, forest protection,

and responsible purchasing

ﬁ ﬁ ﬁ ﬁ What does one of the world's largest consumer studies on forests that surveyed
409802 consumers across 50 markets reveal?

Top concerns for forests in 29 countries where this was asked'

Biodiversity loss Climate change Deforestation

Consumers Expect Forest Sustainability’

expect companies to ensure that say they prefer to choose

the wood/paper products and 600/ products that don’t contribute
packaging they sell are not ° to climate change
contributing to deforestation

650/ believe sustainability information on 620/ say they try to buy products packaged
= products should be certified by an 9 with renewable materials
independent organisation
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Consumers are taking action’
3 out of 4 say they prefer 2 out of 4 say they can help
to choose products that to protect forests by
do not damage plants purchasing products
and animals certified independently

Consumers trust FSC

FSCis the most trusted to protect forests — with a higher confidence rate than governments and

private companies.

Net negative

trust
[ 12% FSC
10%  Certification Labels
7% Environmental Charities/NGOs
Companies make / sell wood/ )
paper products/ packaging -11% .

Government -29% -

FSC is the most recognized certification system worldwide?
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FSCis especially well recognized in

Africa Asia Pacific Latin America North America

D= South Africa 67% [ig Vietnam 63% o Netherlands 86% [&3 Brazil 63% [2) Mexico 47%
Kenya 57% mm Thailand 61% [ Switzerland 81% g Chile 46% || Canada 42%
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In the eyes of the consumers, brands who associate with FSC have a
clear advantage

° of those who recognize FSC would o
59 / choose FSC-certified products over 79 /
° o

non-certified equivalents

of consumers who
recognize FSC say they
are more likely to trust

of those who recognize FSC, a brand if it offered
44"/° claim they would pay more for FSC-certified products ﬁ ﬁ
FSC-certified products

Influence of FSC on Brand Trust in different countries®

Zi= Kenya 94% Mexico 89% >= South Africa 87% ** China 86% mm 'ndonesia 86%

The consumers have spoken. : / } FORESTS"
FOR ALL

Join our mission to protect the world’s forests. FSC FOREVER
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